
  
 
 
 
 

 

SRI VENKATESWARA COLLEGE 
(UNIVERSITY OF DELHI) 

 
EVENT REPORT 

 
NAME OF THE EVENT: Enactus Offline Marketing Event- Riwaaz 

DATE DEPARTMENT COMMITTEE/SOCIETY COORDINATORS’ NAME 

13th August, 2026 - Enactus SVC   Dr. Manoj Thakur 
  Dr. Lakshay       
Malhotra 

TIME VENUE NUMBER​ OF 
PARTICIPANTS 

NATURE: Outdoor/Indoor; 
Online/Offline/Hybrid 

10:00 am - 3:00 pm Sri Venkateswara 
College 
- Front Lawn 

150 Outdoor, Offline 

FINANCIAL 
SUPPORT/ASSISTAN 
CE (if any): 

Nil 

 
BRIEF INFORMATION ABOUT THE ACTIVITY 

 

TOPIC/SUBJECT OF 
THE ACTIVITY 

Enactus Offline Marketing Event- Riwaaz 

OBJECTIVES Public & Community Outreach: 
The event was designed to educate individuals 
about Enactus initiatives through interactive 
activities, engaging games, project product 
showcases, and a dedicated help desk that 
guided participants in understanding Enactus, 
its mission, and its commitment to fostering 
social entrepreneurship and sustainability. 

METHODOLOGY Offline​ Community​ Outreach:​ Engaging 
Activities and Support 

Our  offline  community  outreach  program 
 



  
 
 
 
 

 featured engaging and creative activities 
focused on sustainability, such as kulhad 
painting and a paper collection drive. 
Additionally, a dedicated help and query desk 
was available to guide participants, ensuring 
they gained a deeper understanding of Enactus 
and its mission to promote social 
entrepreneurship and sustainability. 

INVITED SPEAKERS 
WITH AFFILIATION 
DETAILS 
( IF ANY) 

NA 

OUTCOMES  
Increased Awareness: Students developed a 
deeper understanding of Enactus SVC and its 
mission, which enhanced awareness about 
social entrepreneurship. 
Inspiration: Several first-year students 
expressed enthusiasm to join Enactus SVC and 
actively contribute to its initiatives. 

 

 
PROOFS & DOCUMENTS ATTACHED (Tick mark the proofs attached): 

1 
Notice & 
Letters 
✓ 

2 
Number of 
Participants & 
Name of 
participants 
✓ 

3 
Video clip 

4 
Photos 
✓ 

5 
Feedback 
Form & 
analysis 

6 7 8 9 10 
News clip Sample Copy of Posters/ Event report Any other 
with details the Invites Attested by document 

 Certificate ✓ Event  

   Coordinator &  
   IQAC  

   Coordinator 
✓ 

 

 



  
 
 
 
 

 

Departmental file no: SVC/ENACTUS/2026-27/August 2026/13 

IQAC File No: SVC/IQAC/ENACTUS/2026-27/August 2026 

Criterion No: 3,5,7 

NAME OF EVENT-IN-CHARGE & SIGNATURE: 
 
Dr. Manoj Thakur 
Dr. Lakshay 
Malhotra 

Note: Please fill in your own details in places with red font 
 
 

For Reference 

Criterion I Curricular Aspects (planning 
& Implementation) 

 Criterion 
V 

Student Support & Progression 

Criterion 
II 

Teaching​ Learning​ & 
Evaluation 

Criterion 
VI 

Governance,​ Leadership​ & 
Management 

Criterion 
III 

Research,​ Innovations​ & 
Extension 

Criterion 
VII 

Institutional​ Values​ &​ Best 
Practices 

Criterion 
IV 

Learning​ Resources​ and 
Infrastructure 

  

 



 

Notice & Letters 
 
Permission Letter: 

 
 

 



 

 

 

 



 

Number of Participants & Name of Participants 
 
 
Cost Sheets and List of Participants: 

 



 

 

 

 

 



 

 

 

 

 

 

 

 

 

 

 



 

 

 

 



 

 

 

 



 

 

 

Report - Enactus Offline Marketing Event 
(Karvaan 2026) 
Thursday, 13th August 2026 

Enactus SVC hosted an impactful event on August 13th 2026, at the college's front lawn, focused 
on promoting Enactus and sustainable practices. With over 150 participants, the event combined 
awareness with hands-on activities, all dedicated to making a positive impact. 

 
We extend our sincere thanks to Respected Principal Sir, Prof. Vajala Ravi and our convenors Dr. 
Lakshay Malhotra and Dr. Manoj Thakur for their invaluable support in making this event 
possible. The event commenced at 09:30 A.M. and continued all day, engaging participants with a 
variety of informative and interactive activities. Here’s a snapshot of the day's activities: 

 
 
 

Product Display and Help Desk- The event commenced with an informative introduction to 
Enactus and its initiatives, highlighted through a dedicated product display that showcased the 
impact of our ongoing projects. A help and query desk was also set up to guide participants, 
answer their questions, and deepen their understanding of Enactus’s mission to drive social 
entrepreneurship and sustainability. 

 
 

 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 

Enactus members engaged with participants by explaining project models and products, while the 
help desk provided clarity and personalized guidance. 



 

To make the event engaging and awareness-driven, a variety of fun yet meaningful activities were 
organized. Games like Guess the Fragrance, Guess the Hookstep, Project Playground, Gulzar 
Memory Maze Treasure Hunt, Beat the Clock and Kulhad Minesweeper allowed participants to 
interact with the team and understand Enactus projects in an enjoyable way.  

These activities not only kept the crowd entertained but also familiarized them with Enactus’s 
impact in an interactive, memorable manner. 

Guess the Fragrance- This sensory game featured products from both projects; incense sticks 
from Project Gulzar and scented candles from Project Fankaari. Participants were blindfolded and 
challenged to identify the fragrances using only their sense of smell. The activity offered a fun and 
engaging way for participants to interact with and learn about the products under both projects. 

Gulzar Memory Maze- This game tested participants’ memory and attention to detail using 
calendar sheets from Project Gulzar. The sheets were displayed in a random order for a short 
period, after which participants had to arrange them in the same sequence in which they had 
initially seen them. The activity combined the visual elements of Project Gulzar with a simple yet 
engaging memory challenge. 

Kulhad Minesweeper- Kulhad Minesweeper gave a creative twist to the traditional game by 
using cleaned kulhads from Project Fankaari as props. Participants had to select one kulhad at a 
time, with three hidden flowers placed among them. Choosing a flower resulted in immediate 
elimination.The activity also gave participants a direct and interactive connection with the 
materials used in Project Fankaari. 

Project Playground- An interactive activity designed to encourage participants to think creatively about 
social and environmental challenges. Two bowls were placed, one containing different social issues and 
the other containing various environmental issues. Participants picked one issue from each bowl and were 
then challenged to come up with and pitch a project idea that addressed both problems together. The 
activity encouraged creative problem-solving and gave participants an opportunity to think about how 
social and environmental issues can be tackled through innovative and sustainable solutions. 

Throughout the event, participants actively engaged in discussions, games, and creative activities 
that broadened their perspective on sustainability and social entrepreneurship. The diversity of 
activities from interactive games to creative workshops ensured that learning was both impactful 
and enjoyable. 



 

 

 

 

 

Board Activity Around our theme Help Desk and our Event’s Poster 



 

The overwhelming participation and positive feedback reflected the event’s success in promoting 
Enactus SVC’s mission and strengthening community engagement. 

Karvaan 2026 successfully blended interactive activities, creative initiatives, and informative 
displays to spread awareness about Enactus and its projects. By combining fun, learning, and 
sustainability, the event made a lasting impression on participants and reinforced Enactus’s 
commitment to building a socially and environmentally conscious community. 

 
 

 

 

Team of Enactus SVC with Convenors 



 

 
 

 
 
 
 
 

 

First Year Students visiting our Desks 



 

Poster/ Invite: 
 

 
 

 
 



 

 

Event Completion Certificate: 
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