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1. INTRODUCTION

The digital world has set off paradigmatic changes in the way people connect, interact and transact. In the
academic sphere, it has led to the emergence of the new interdisciplinary field of digital humanities that
has made room for use of digital methods to explore streams of humanities and arts. The digital world has
created several new iterations of folkloristics — including digital vernacular and traditional folk narratives
repositioned in the digital world. Folklorists have responded by taking into account both computational
and qualitative studies of these.

Folk narratives are inextricably tied to idea of folk identity which in turn is linked to several
factors including language, land, customs, beliefs, profession etc. In the Indian context, folk groups define
themselves in terms of their culture and connection to land. However, the concept of space has changed in
an increasingly globalised world with deep technological imprint. It is now clear that folk narratives not
only unfold in a given space but also create such a space in the process. The meeting of digital world with
folklife and practices has led to the emergence of a whole new dimension and hybrid form of human
interaction and culture.

Through this project attempt was made to gauge the impact of digital world on the folk practices
and performance. Young research scholars interacted with the mentor during the first two weeks to
understand the scope and nature of the research. They were first familiarised with the topic, and basics
like what comprises folk, who are folk artistes, what are their concerns and what are the dimensions that
emerge from convergence of folk with digital technologies. During this period the young scholars also
familiarised themselves with structured and structured interviews. A questionnaire was shared with them
for reference to help them understand the information they were required to seek from interviewees. They

were also alerted to the common errors and problems encountered during research interviews and were



guided to follow proper documentation and recording procedures. As part of the Sri-Vipra internship
they were required to interview at least two folk artistes, through digital, telephonic or physical meeting.

The scholars encountered several challenges along the way; the first being reaching out to the
artistes and convincing them to agree for the interview. Some of the early interviews were also not
successful as the artistes with not forthcoming with answers. However the researchers managed to get
past the challenges and conducted relevant interviews. All the interviews were duly recorded and the
recordings have been provided as part of this report. The scholars were also required to transcribe the
interviews and translate them into English for easy understanding. The translated transcripts provided in
the report have been done by the scholars and whetted by the mentor. Available transcripts in source
language have also been attached in the appendices.

With this exercise the scholars learnt some of the key elements of research. They learnt how to
use digital technologies for research while being aware of comprises misuse and plagiarism. They also
learnt exercise of due diligence and documentation in research. Besides, this they also interacted with folk
artistes gaining new perspectives and understanding the challenges faced by various folk communities. It
is hoped that the young scholars developed critical communication skills and analytical approach in the

course of this project.



2. INTERVIEW OF SHILABEN AJITBHAI BHATI, EMBROIDERY ARTIST

By Faga Jaypalbhai Rambhai

Name Shilaben Ajitbhai Bhati, Suk Embroidery Artist
Village Thumrasar, Bhuj Taluka

Age 38

Birthplace Mamra Taluka

Date of Interview 14 July 2024

Mode of Interview Telephonic




Shilaben Ajitbhai Bhati is a 38-year-old Suk embroidery artist from Parkarwar community and is based in
Bhuj, Gujarat. Shilaben live with her husband, in-laws and has two daughters who have studied up to 10"
grade. The daughters are studying and also help with embroidery work as well as household chores.
Shilaben described Suk embroidery as a vanishing art from as it was traditionally practices by women in
Parkarwar community and passed on from one generation to the next. She explained that girls learnt this
artform at a young age and created embroidered pieces that would eventually be a part of their dowry. So
while earlier the pieces created had more household utility value — such as pillow cases, bags, sitting
cloth, etc — now the make more of dresses like saree,blouse, dupatta etc that are in demand in the market.
Shilaben said she had an Instagram account that is managed by her daughter and they also receive orders
through the platform. However, she said that most of her sales take place at fairs and in physical mode.
She also explained that she prefers physical sales as the online sales feel uncertain and there is always the
chance of customer not liking the product. She explained that while sales occur throughout the year, the

proceeds are often low do not meet the expenses.

The interviewer Faga Jaypalbhai Rambhai conducted the conversation in Gujarati as he is familiar and
comfortable with the language. The English translation done by the interviewer is provided below. The

Guijarati transcript along with audio file has been provided in Appendix 2.

(Interview opened with exchange of pleasantries. Interviewer proceeded to inquire about the family
of the artist)

Q: Do your daughters go to school?

Shilaben: Yes, one daughter is in tenth grade, and the other has studied up to the tenth grade as well, but
she no longer attends school. She helps with household chores. When my husband and | go out for work,

she assists my in-laws with the housework.
Q: Do you want to continue your younger daughter’s education?

Shilaben: Yes, she wants to study further and eventually get a job, so we are supporting her education.

She also helps us a lot with our work.

Q: What types of embroidery work do you do? | don't know much about Kutch embroidery, so
could you tell me a bit about it?



10
Shilaben: In Kutch, there are many types of embroidery work, but what we do is Suk work, which is done
by the women in our community.
Q: Where did you learn this embroidery work?

Shilaben: My mother taught me this embroidery work. In our community, only women do this type of
work. Men don't engage in such work; they don't know how to do it. For us, this is a vanishing art form.

Q: Besides you, how many areas in Kutch still practice this embroidery work?

Shilaben: In the villages where our community lives, this type of embroidery is still practiced. All the
women in our community know how to do Suk work. In our Parkarwar community, all the women are

skilled in this form of embroidery.
Q: At what age did you learn Suk embroidery?

Shilaben: We were about 10-12 years old when we learned embroidery, and we've been doing this work
ever since. Earlier, we used to work for a large organization and also managed the housework. When we
got married, we would create all this embroidery work to take with us in our dowry. Now that we've
entered the market, we've started doing more embroidery work. Earlier, we only made these items for
dowries, and young girls would do the work just to take it with them as part of their dowry, not to sell and

earn money.
Q: What items did you make back then? Do you still make the same items?

Shilaben: Back then, we used to make many different things — handkerchiefs, veils, pillowcases, choklas

(square pieces of cloth for sitting), and even bags.
Q: What items do you make now?

Shilaben: Nowadays, we make many different items. We make blouses, sari borders, dresses, and

dupattas.

Q: How is the sales business going?

Shilaben: Sales are going very well, especially for blouses.
Q: How many days does it take to make one blouse?

Shilaben: It takes about 15 days to make one blouse, but we sell it for 6,000-7,000 rupees.
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Q: How much time do you get in a day for embroidery work?

Shilaben: | get about 5 hours a day for embroidery work, but I also have household chores, so I can't

spend more time.
Q: Do you use social media?

Shilaben: Yes, I use Instagram and WhatsApp. | have an Instagram account under the name 'Nisha

Handicrafts," which my daughter manages.
Q: Do you sell through Instagram?
Shilaben: Yes, we receive online orders, and we fulfill them.

Q: Is there an increase or decrease in the demand for Kutch embroidery, or does the work continue

steadily? Does a recession occur?

Shilaben: Our work continues without a recession.

Q: Besides a mobile phone, do you use a laptop or any other device?
Shilaben: No, I only use a mobile phone.

Q: What do you use for online payments?

Shilaben: | use Google Pay, and payments can also be made via WhatsApp.
Q: How much education have you completed?

Shilaben: | have studied up to the fourth grade.

Q: How long have you been using Instagram?

Shilaben: I've been using it for a year. | also started using WhatsApp a year ago. Work is assigned to
artisans through groups.

Q: Do you benefit from this website?

Shilaben: Yes, we work from home during the rainy season. | sent a piece to the National Award, and it

has now reached Delhi, which is a matter of pride for us.

Q: What colours do you use in your traditional embroidery?
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Shilaben: Earlier we used red and white fabrics, and red, yellow, and green threads. But now, we use all
colours according to fashion trends and customer demand.
Q: Is the improvement in embroidery due to current fashion trends appropriate?
Shilaben: Yes, it is appropriate as it meets the preferences and demands of people.
Q: What designs do you embroider in the traditional style? Like mango motifs?

Shilaben: We embroider trees, peacocks, branches, and other designs based on customer demand. Earlier,
very few designs were available, but now, new designs are introduced according to fashion, and we create

those.

Q: Did people in your mother’s time earn from embroidery?
Shilaben: No, they did embroidery only for dowries and home decoration.
Q: Have you been earning from this work since your maiden days?

Shilaben: Yes, I used to work at the Kala Raksha organization, and my father made shoes on which |

would embroider.
Q: Do you prefer online work or offline sales?

Shilaben: I prefer offline sales because it allows customers to see the work in person, and if they like it,
they buy it. There's always uncertainty with online sales about whether the customer will like the work or

not.

Q: In Delhi's Janpath Market, do you sell traditional items like chaniya choli (traditional skirts and

blouses)?

Shilaben: We mainly sell at special handicraft locations. We don't sell much locally. We go to big
institutions or colleges to teach, like in Gandhinagar or Delhi, where we participate in programs lasting

two to three days.
Q: Have you participated in online programs?

Shilaben: No, I haven't worked in any online programs yet, but I would definitely consider it if something

comes up.
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Q: How long have you been making online payments?

Shilaben: I've been doing it for two years. Online orders are fewer; most of our sales happen at fairs or

through shops.
Q: Do you face difficulties in the embroidery business?

Shilaben: Sometimes, it feels like the amount of effort we put in doesn't match the earnings. The income
is low, and I can't handle everything alone, so | have to take my daughter's help. We don't get any

assistance that would allow us to hire someone.

Q: Do your daughters help with the work? Do they work despite going to school?
Shilaben: Yes, they enjoy doing embroidery and work during vacations.

Q: Will you let your daughter take up a job?

Shilaben: Yes, if she wants to study or take up a job, I'll definitely support her.
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INTERVIEW OF CHITARA OM

By Faga Jaypalbhai Rambhai

Name

Chitara Om (son, left) and Kiranbhai (father, right)

Age

Om Bhai: 21 years

Birthplace & Residence

Ahmedabad

Artform

‘Mata ni Pachedi’ - a folk art from central Gujarat

used on many occasions like Navratri

Date of Interview

17 September 2024

Mode of Interview

Telephonic
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Chitara Om is a 21-year-old Ahmedabad based artist. He is the ninth generation in his family to practice
the traditional ‘Mata ni Pachedi’ artform. His father Kiranbhai and his mother both are reputed artists of
this form. Mata ni Pachedi he explained is a cloth form iconography of the female deity. The Pachedi is
intricately made and is used during auspicious occasions. It works as a replacement for idols that may be
hard to carry or easy to damage. The art is learnt by the children of the family from a young age and
eventually they learn its fine points over time. Ombhai said the younger generation practitioners like him
have brought in use of social media platforms. This has helped them increase sales and reach out to a
larger audience. They have their own website and they also sell through online textile websites that take
hefty commissions. He said that many artists found it hard to sustain through with concepts like ‘Vocal

for Local’ support for artists and artforms has increased.

The interviewer Faga Jaypalbhai Rambhai conducted the conversation in Gujarati as he is familiar and
comfortable with the language. The English translation done by the interviewer is provided below. The

Guijarati transcript along with audio file has been provided in Appendix 2.

Q: Om Bhai could you tell me about your family? What did your father and grandfather do? How
did you get involved in the work of Mata ni Pachedi?

Om Bhai: | am the ninth generation. We have been working on Mata ni Pachedi for a long time. My
father and grandfather were also involved in this work. Initially, | was focused on studies, but later, when
I realized that this is our generational legacy, | developed an interest and got involved too. My father also
helped my grandfather with the work, and eventually, he developed an interest as well. He thought that
this incredible work should be continued. There are art galleries and people come from far away to see it.
Seeing all of this gives us motivation, and we feel like we should also make a name for ourselves. My
father has even received a National Award for his work. He has conducted over 2000 workshops.

Q: Who else is there in your family?
Om Bhai: My mother, my younger brother, and my father. That’s our family.
Q: Is your mother also involved in this work?

Om Bhai: Yes, she has also received a State Award. My younger brother is still studying. In our family,

we don’t force anyone into this work. We let people get involved according to their interest. We start
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learning the work in our childhood by doing tasks like filling in colours. We recognize the goddess's
motherly form and learn the side characters. We first sketch the characters on paper and then draw them

on fabric. We learn their forms through practice, and with time, we become more skilled.
Q: How much education have you completed?

Om Bhai: | have studied up to 12th grade.

Q: In which stream - science or arts?

Om Bhai: | was in commerce.

Q: Could you give me some information about the folk art of Mata ni Pachedi?

Om Bhai: Yes, Mata ni Pachedi is a cloth placed behind the idol of the goddess during worship. The
tradition started about 700-800 years ago. During the Mughal Empire, temples were attacked, and idols
were broken. In Hindu culture, it is believed that a broken idol cannot be worshipped as it is considered
defiled and is disposed of. Since they couldn’t move entire temples or idols to safer places during attacks,
our ancestors came up with the idea of making the goddess’s form on cloth, so she could be saved during
such times. Carrying the pachedi allowed them to take the goddess with them, and wherever they stayed,
they would open the cloth and worship her. Over time, the use of Mata ni Pachedi expanded. For
example, in earlier times, people from lower-castes were not allowed to enter temples, so they kept the
pachedi at home and worshipped the goddess there. Nowadays, people believe that if the goddess fulfills
their wishes, they will offer her a pachedi. In this way, the use of Mata ni Pachedi grew. When a special

month of worship, known as ‘Chatar," is held in villages for a month, the pachedi is also used then.
Q: At what age did you start learning or getting involved in this work?

Om Bhai: We start learning when we are around 8 or 9 years old. The more we practice, the better we

become at the art.

Q: When is the demand for Mata ni Pachedi highest?

Om Bhai: The demand is highest during Chaitra and Navratri, but there is always some demand.
Q: Are the designs the same now as they were in your father’s time?

Om Bhai: The pachedis used to be full-sized and done entirely by hand. They were 2, 3, or 4-5 meters

long, and mostly used in villages. My grandfather worked on bringing this art form into textiles, where
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the artwork was done by hand at the top. Since then, the art form has been recognized in the textile
industry, with two branches—(1) for village use, and (2) hand-drawn for art galleries and museums.

Q: Has there been any change in how it is used in textiles?

Om Bhai: In the past, only red and black colors were used, but over time, we started using all kinds of

colors.
Q: Do you use social media platforms like Instagram, Facebook, WhatsApp, or other websites?

Om Bhai: Yes, we sell our products through textile websites, though they take a commission of about 15-
25%. We also have our own social media accounts, including Facebook, where people can contact us

directly.
Q: When did you start using Instagram?

Om Bhai: When Instagram came out around 2016 or 2018, one of our clients suggested that this app
could help us expand our business, so we started using it from then.

Q: Do you use payment platforms like Google Pay?

Om Bhai: Yes, | use Google Pay, and when tourists from abroad come, they use credit cards or ATMs,

which we also accept.
Q: Who handles the social media-related work — your father or you?

Om Bhai: My father is more expert in the traditional work, while we are more knowledgeable about

social media, so we handle that.
Q: How did your experience with social media go?

Om Bhai: It has been very beneficial. In earlier times, everything was promoted by word of mouth, and

people had to seek us out. Now, people contact us online and come to buy from us.

Q: Do you think social media or digital platforms have affected your work in any way? Have there

been issues like customers receiving different colors than expected because of online selling?

Om Bhai: We develop the art based on demand. For example, if someone doesn’t want the goddess's
work, we create Ganapati, Krishna, or tree designs. But the essence of Mata ni Pachedi is in telling the
whole story of the goddess through the design. Each pachedi can last for 200-300 years, and the future
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generations of the families who own them will also know that this was their goddess. However, many
people copy our artwork online, drawing it on paper even though they aren’t real artists.

Q: Have you faced any challenges; for example, folk artists not getting paid fairly for their work

and being forced to quit?

Om Bhai: Many artists have left this work. However, with the "VVocal for Local' concept, art is being
supported. If our work is good, people will support us, even if it's just two or three clients. But those who
don't master the craft do face difficulties. Some family members are not fully informed or skilled in

coloring or history, and they struggle. But master artists don’t face these issues.
Q: You mentioned that your father has conducted over 2000 workshops. Where were they held?

Om Bhai: He has conducted workshops almost in every design institute, and in every major place where

there is a design institute.
Q: Are Mata ni Pachedis displayed in museums as well?
Om Bhai: Yes, they are displayed in national and local museums as well.

Jaypal: Thank you.
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4. INTERVIEW OF KHOKHAN NANDI

By Tejaswani Loomba

Name Khokan Nandi

Profession Jamdani Weaver & Seller

Age 56

Place Barupara Village, Dist Burdawan, West Bengal
Date of Interview 14 July 2024

Mode of Interview Physical Meeting at Dilli Haat, Delhi
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Khokan Nandi is a 56-year-old Jamdani weaver from Burdwan district of West Bengal. The interviewer
met him at Dilli Haat where he had set up a temporary stall. He said he had started showcasing his work
on social media but felt sales had gone down because competitors lifted his designs and sold imitations.
He also said that that the biggest challenge for handlooms is powerlooms. He rued that online markets
were filled with powerloom products that were cheaper and buyers cannot differentiate between
handloom Jamdani work and powerloom. He expressed fear of online platforms and digital payment

systems as he had been defrauded once.

The interviewer Tejaswani Loomba conducted the conversation in Hindi. The English translation done by

her has been provided below. The transcript in Hindi along with the audio file is provided in appendix 2.

(Interview began with the interviewer taking basic details from the interviewee, she then proceeded to the

following questions)

Q: How long have you been in Delhi?

| am going to set up a stall in Delhi Haat market for 15 days and after that | will leave.
Q: Do you come to Delhi frequently?

Yes, quite frequently

Q: Is your business only in Bengal? Could you tell me something about it?

Yes, it is in Bengal only. These are Jamdani sarees.

This Jamdani saree is made on handloom, it is completely handmade and it is famous in Bengal. Earlier
our family used to live in Bangladesh, at that time India and Bangladesh were not separated, after
independence we came to Bengal. This saree is made in cotton, silk but you can make it in any thread.

Q: How many years have you been in this business?

| have been here since childhood... since the age of 12.

Q: Is this your family business?

No, it is not a family business, my elder brother started it. It has been a long time now.

Q: So from where did you learn about this art?
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Whatever | have learnt, | have learnt it myself, at home.

Q: Do you use digital platforms like YouTube, Facebook, Instagram, Twitter, etc., do you have any

channel on these platforms?
Yes, we started it during the lockdown but instead of making any profit, we incurred more losses.
Q: Why is that so?

Like today we uploaded a new design photo and people copied it within a week. So we incurred a loss

and so we left it.
Q: How much time were you on the online platform and where did you try to sell the products?

I tried to sell it all over India but now I have given up and will not do it online anymore. Our business has
gone down. This Jamdani saree is completely handmade on handloom but now most of the things are
being made on powerloom. When people see the pictures online they don't know the difference and the
things made on powerloom are sold cheaper so people order cheap stuff online whereas that thing is
nothing compared to the real Jamdani saree. There is a huge difference. The things that are being sold
online are being sold for 700-800 rupees and then when people come to buy from us they think that | am
charging a higher rate. But what is being shown online is of powerloom and what | am selling is of
handloom. All the sarees you are seeing are made on handloom, its rate is different, purity is different, it

takes more time. People don't know this difference online. They sell powerloom by calling it Jamdani.
Q: Do the people you know who are in the business of Jamdani sarees like to sell online?
Some people like it and some don't. A person producing good product will not like to sell online.

Q: If you are told that you can sell your sarees abroad through online platforms, will you like to

come online again?

Our goods already go abroad through offline medium. It goes to America, Canada, Mauritius, Fiji, etc., it

already goes there.
Q: So if it does not go through online platforms, then how does it go now?

There is a middle man who links us with the customers.
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Q: So this middle man must be taking some money from you, if I tell you that there is no middle

man and you can sell directly to customers online then what will you say?

Online we do not have guarantee that how much goods will be sold but the middle man gives us the order,
we make that many sarees and those sarees are sold. Online we do not know how much goods to make
and how many will be sold. If there are middle men then it will be good for us, whoever invests the
money, in online we have to make the goods and we will have to invest, 1000 people will see it and only
one will buy it, there is no profit for us. If the middle man gives us the order and goes away then there is

no loss for us.
Q: So you do not sell through WhatsApp now?

| used to do it earlier, but then people do not order and take it, so I sell offline only. I get cheated once and

do not make the same mistake again.
Q: How long have you been in this business?
About 20-30 years.

Q: You have been in this business for such a long time, what challenges have you faced that have

shaken your business long ago?

Powerloom. It seems cheap to people. Earlier we had more than 2000 artisans who now work in
powerloom. People do not have much information; they do not know the difference between selling
powerloom and handloom. The government has invested so much through Delhi Haat that is why people
come here. If you search on the network, you will find Jamdani sarees for up to Rs. 600, but that is fraud

because they are sold by telling lies to the customer. This is our loss.
Q: Do you want the government to do something that promotes folk artists?

The government does a lot, the policies of the government are good but the benefits of those policies do
not reach the weavers. Someone else eats them up before the weavers. The government should conduct a
survey to see who is working in which village, make a list of them, ask them about their problems and
help them directly and the middlemen who eat up the money and do not let it come down should be
removed. This way the weavers will be able to stand on their own feet. The system of the government is

good but the money they are pouring should come directly to the weavers. You can see that we have
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received the National Award in 2007. This is our photo too. | have also received an award from Draupadi

Murmu ji recently. This is our photo. That is why we stand with the weavers.

Tejaswini: Thank you for taking out time to answer all my questions.
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5. INTERVIEW OF SAROJ KUMAR JHA, MADHUBANI ARTIST

by Tejaswani Loomba

Name Saroj Kumar Jha
Age 38
Place Madhubani, Bihar
Artform Madhubani
Date of Interview 12 July 2024
Mode Physical Meeting at Dilli Haat, Delhi
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Saroj Kumar is a 38-year-old Madhubani artist from Madhunabi, Bihar. He is a third generation artist and
he learnt the art in the family. He has an instagram page where he displays his latest work. He felt tat
social media had helped him reach out to a larger audience. He also uses whatapp and other digital tools
for payments and for connecting with prospective buyres. He said that online platforms like Amazon also
had a lot of fake art selling as Madhubani and buyers should be cautious of it. He said that while
platforms like Instagram did help him exand his circle of patrons, physical sales were more secure and

provided better display and selection.

The interviewer Tejaswani Loomba conducted the conversation in Hindi. The English translation done by

her has been provided below. The transcript in Hindi along with the audio file is provided in appendix 2.

Q: Hello, Saroj Kumarji. Please tell us a little about yourself?

My name is Saroj Kumar. | am from Bihar. My village is in Madhubani Jheel of Bihar. This Madhubani
art is traditional for us, which was started by my grandmother, from whom our parents learnt and then we

learnt from our parents. Now we are making these paintings for three generations.
Q: Would you like to tell us something about Madhubani painting?

It is believed that this painting originated in Mithila, which is considered to be the home of Sita Mata. It is

believed that King Janak got this painting done when Sita Mata was married.

Q: How long have you been in this business?

Yes, we cannot call it business, for about 100 years.

Q: Why do you show some hesitation in calling it your business?

We are artists, we showcase our art, so we do not call it business.

Q: Do you have a channel on digital platforms like YouTube, Facebook, Instagram, Twitter, etc.?
Yes, of course, we use these online platforms to showcase our art.

Q: Can you tell me which platforms you use?
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We apply on the online website of the Ministry of Textiles and through them we have set up our shop
here in Delhi Haat, for which we pay online, some 10,000 rupees for 15 days, so that people can see our

art here and we get benefited.

Q: I have heard that you can come to Delhi Haat only once in 6 months, so other than this where do

you show your art?

Apart from this, a lot of tourists come to our village, the same work is done in every house, people who
like art come to our village, our art gets sold from there as well. We also get events from the government

all over India.
Q: Apart from this, do you have any online website? Any channel on any social media site?

There is no website as we don't have the knowledge of it, online we bought a Madhubani painting from
Amazon, like a 22*30 painting whose price starts from Rs.2000 and we have paintings for Rs.50,000 also
but they are selling it online for Rs.1200 and when we placed the order we came to know that it was fake

and a printout, not original.

Q: Do you use WhatsApp?

Whoever buys a painting from us, we give him our WhatsApp number so that he can order again from us.
Q: Do you use YouTube, Facebook or Instagram?

| use Instagram, whose name is Sak Jha 93, where | upload pictures of paintings and if someone places an

order, | take it.
Q: So do you think selling online is more profitable or selling offline?

| feel that online | cannot show all my stuff and offline customers can see and test the paintings

themselves and then buy them.

Q: Since when have you been using Instagram?
It hasn't been long, it's only been 1-2 years.

Q: Have you benefited from Instagram?

Yes, | have benefited a little because | am from a village and my work is painting and because of

Instagram | am able to showcase my art.
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Q: Nowadays a lot of new jobs have come up, one of them is the job of a social media manager in
which someone else handles your Instagram page for you, so if you get such an opportunity where

you focus only on your art and someone else displays your art for you, would you like to do it?
Yes, absolutely.

Q: Do you sell your paintings outside India? If yes, then how?

Yes, there is no middleman, we sell directly to the customers.

Q: Yes, as you said that this is your family profession, so according to you, is there any such
problem which was there 10-15 years ago and is not there today or which is there today but was not

a problem?

Social media has helped, earlier there was no network in the villages and we were not able to send photos

to the customers but today there is Instagram too which has been of some help.
Q: Do you think people are still influenced by folk art and folk artists or not?

Yes, they are and more than before because this is an art and the government also supports it. Earlier
people knew about Madhubani painting only in Bihar but today it has become known all over the world.
Digital platforms also play a big role in this.

Q: You said that the government also supports this, can you tell me how?

The government provides loans to start-ups, the government spends crores of rupees to organize events

where we can exhibit our art. This is a huge contribution.
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Name Pooja Sapera & Gordhan Nath
Artform Kalbeliya Folk Dancer

Place Jodhpur, Rajasthan

Age 24 years

Date of Interview 14 July 2024

Mode of Interview

Digital
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Pooja Sapera is a 24-year-old Kalbeliya dancer. The art has been passed down in her family through
generations where snake worship and livelihoods associated with snakes were practiced for ccenturies.
Among the community members catching snakes, extracting snake venom, and playing the wind
instrument ‘been’ was practiced. The community that traditionally coexisted with snakes suffered a
setback with the passing of PETA Act that barred keeping animals in captibity. The Kalbeliya then turned
to related artforms like singing and dancing that were practiced by women indoors. Sapera dancers have
become very popular internationally through social media that has helped them garner viewership and
patrons. Pooja and her brother Gordhan Nath explained that Sapera artistes still had to a long way to go
in terms of social media. They said that due to poor education and training very few were able to actually
operate social media platforms. They both agreed that digital platforms had gone a long way in reviving
the livelihood of the sapera community.

The interview of Pooja Sapera was conducted by Asis Kaur in Hindi. The link to audio audio of the
interview has been provided in the appendices section. The English translation of the interview beow has

been done by the interviewer.

Q: What is your full name? | saw that you go by Pooja Sapera, and | noticed that the dance form
you perform is also called 'Sapera.’ Did you take this name from there, or is it your family name?
Pooja: No, it's not a family name. It's the name of our dance. Our dance is called Kalbeliya dance, which
is also known as Sapera dance. So, because of that, all the girls who are Kalbeliya dancers use 'Sapera’

after their names to identify themselves with the dance.

Q: Oh, so what's your family name?
Pooja: It's Pooja Pawar.

Q: Alright. So, were you born in Rajasthan?

Pooja: Jodhpur, Rajasthan.

Q: So, are you still based there? Do you perform from there?

Pooja: Yes.
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Q: Has this dance form been passed down in your family, or did you discover it on your own?

Pooja: Yes, this dance has been inherited by us, passed down from generation to generation. In the past,
our ancestors didn't have homes; they were very poor and would move from place to place. They used to
catch snakes, play the Been (a traditional musical instrument), and perform while handling snakes. They

also extracted snake venom.

Q: Oh, I see.
Pooja: Yes, so they continued doing this. Later, when catching snakes was banned, they thought of

dressing up the girls in black dresses, similar to the traditional attire, and performing with the Been.

Q: So, you perform with the Been?
Pooja: Yes, our traditional Kalbeliya dance has always been performed with the Been and the Dafli. But

now, some changes have been made.

Q: At what age did you decide to pursue this? I mean, you could have chosen other professions, so
what made you think that you wanted to do this?

Pooja: Actually, in our house, like my grandmother, my aunts, and my mother have all been doing this
from the beginning. This dance form has been passed down from generation to generation. They were not
very educated and this was our main occupation. So, when | was 13 years old, | started learning it by
watching my sister, my aunts, and others perform. I learned it by observing them.

Q: So you learned it from your family and not from any formal training?

Pooja: No, no, no.

Q: Okay. What do you think is the current demand for Kalbeliya dance? You mentioned that it has
changed from its traditional form. Do you think it's a good thing that it has evolved, or is it getting
away from its traditional essence?

Pooja: Yes, earlier our Kalbeliya costume used to be very simple, and the makeup was also very simple.
We had very few instruments, like the Been, the Manjeera, and the Dafli. These three instruments were

used for our Kalbeliya dance. Then, gradually, the Kalbeliya dress also changed, new designs came in,
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and all the girls started following that. The musical instruments also changed; now, harmonium and

dholak have been added. So, all the girls started following that, and they liked it in the new style.

Q: So, which digital tools do you use? | saw that you are on Instagram. Do you use anything else,
like YouTube?

Pooja: I use Instagram, YouTube, and Facebook.

Q: Does this help you reach people? Do you think it's been beneficial?
Pooja: Yes, our dance is going viral, reaching people, even abroad. We're getting good programs because
of this, and we're getting the opportunity to go to good places. We're getting programs out of India. Last

month, | performed in Paris, and next month, I'm going to the USA.

Interviewer: Wow, congratulations.
Pooja: Thank you.

Social media has been very beneficial for our dance.

Q: So, when did you start using social media? I mean, after COVID, everything moved to social
media. Did you start before COVID or after?

Pooja: Actually, no, I think | started using it after COVID. Before COVID, | didn't even have a mobile
phone. In 2019, | went to France for the first time, and after coming back, | started using a mobile phone.

In our family, it wasn't allowed to have a mobile phone, but as our work increased, it became necessary.

Q: Yes, now it's impossible to manage without it.
Pooja: Absolutely.

Q: So, did someone tell you about social media, or did you figure it out yourself and decide to post
videos there?
Pooja: No, I figured it out myself. I actually had a big interest in making videos on social media, posting

dance videos, reels, and everything.

Q: Yes, nowadays, everything goes viral through reels, and people can reach a wider audience.
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Pooja: Yes, yes.

Q: So, has your experience on social media been positive so far?
Pooja: Yes, for example, | got the opportunity to go to the USA because of social media.

Q: How? Did someone see you on social media and invite you?
Pooja: Yes, yes. There's a girl named Katrina in the USA,; she also learned our Kalbeliya dance. She has
been doing it for 15 years. She saw my account and profile, and she invited me to the USA.

Q: Oh, wow.

Pooja: Yes, social media has been very beneficial for promoting our culture. My aunts, who have been
dancing for 30-35 years, have many students from abroad, like the USA and France, everywhere. Their
students also teach and promote Kalbeliya dance there.

Gradually, I am also becoming like them. | am getting students, doing programs out of India, and
reaching their level. That's how it works here; girls learn by watching their family members, like their
aunts, sisters, or mothers. We don't need much effort because this dance is in our blood; it comes
naturally. There's not much need to learn it formally. Our girls learn at home and perform directly on

stage.

Q: So it's a family talent passed down through generations?
Pooja: Yes, yes. And because of catching snakes, it was named Sapera dance, Kalbeliya Sapera dance.
Our ancestors used to catch snakes, extract venom, and make kohl for the eyes from the snake's skin.

They used to sell it.

Q: You mean from the venom?

Pooja: No, from the skin.

Q: Oh, okay.

Pooja: They used to do many things, which I don't know much about. I'm just telling you what I've heard.
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Q: I see. So, don't you think that while social media has its benefits, there's also a risk that someone
might take your videos and claim credit, saying you're their student or posting your videos on
another page without giving you credit? Do you worry about that?

Pooja: Yes, it happens sometimes, like when we go somewhere for a program, if we go with someone
who invited us or is taking us as a mediator, they take all the credit, saying they taught us everything. So,
all the credit goes to them. But now, gradually, everyone is doing their own work and looking out for

themselves.

Q: Oh, I see.
Pooja: Yes, it has happened to me a lot because earlier, | used to work with my aunt or go to programs

with someone. But now, | am trying to do my own work.

Q: That's great. Do you think social media is helping preserve your tradition? Because the next
generation might or might not take up this profession. By posting it on social media, people are
becoming aware of it, so in a way, it's being preserved?

Pooja: Yes, it's being preserved. There are many girls, both in India and abroad, who are adopting and

learning this culture because of social media. Our culture is spreading widely.

Q: Okay. Has your YouTube channel helped you? Does it generate any income from posting
videos?

Pooja: Yes, many girls earn from it, but | started focusing on social media recently. So, the more we post,
the better it will be.

Q: Yes, it can come with time?

Pooja: Yes, my Instagram is doing well now. I'm getting good views from there.

Q: Is there any challenge or benefit you want to share about digital technology or anything related to it?
Pooja: (Asks about the motive of the research and calls her brother- Gordhan Nath to join)
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Q: So, have you collaborated with other artists through social media? If yes, can you share your
experience? Like, if there are other Kalbeliya dance artists on Instagram, have you made videos
with them?

Pooja: Yes, many.

A: Okay, what was your experience? Did you get more views after making videos with them?

Pooja: Yes, it happens, definitely.

A: So, was it a good experience?

Pooja: Yes, absolutely.

A: What about your audience? How were they before you were on social media, and how are they
now? Has there been a change? Are there new people watching your videos?

Pooja: Yes, there has been a huge change. Many more people are watching and supporting us now.

A: So, different kinds of people from various places are watching your content now. Was it the
same before, or has this increased after social media?

Pooja: It used to happen before, but it's much more now because of social media.

A: Okay, your audience has increased, right?

Pooja: Yes, absolutely.

A: Do you make separate videos specifically for your social media audience, or do you upload
videos of your live performances?

Pooja: We upload live performances as well as videos made on Rajasthani songs.

A: Okay, so you also make separate videos.
Pooja: Yes, we do.
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A: Do you think that if you make more reels and reach out to more people, you could become even
more famous? You mentioned that you don't post much on YouTube, so do you think posting more
could increase your fame?

Pooja: Yes, it could.

A: And as you said, there have been changes in instruments and costumes over time. Do you think
the next generation will experience even more changes? Because everything is becoming more social
media-focused.

Pooja: It shouldn't change too much. What we have now is perfect. If it changes too much, our dance

form will completely change.

A: So, you think the future will be very social media-focused. How do you think the next generation
will handle this dance form?

Pooja: (Asks her brother to respond)

Gordhan: Ma'am, the most important thing is that when Kalbeliya started in 1975, the PETA Act was
implemented in India. The government stated that no animal could be harmed for entertainment or
earnings, and no animal could be kept in captivity. But our work was not like that. We worship Naagdev
ji and are devotees of Lord Mahadev. Our guru was one of the nine students in Lord Shankar's gurukul,
his name was Sri Kanisk Nath ji. Our ancestors have been worshiping this for seven generations. But the
mentality of people at that time was that we caught snakes, kept them in captivity without feeding them,
and wandered around for entertainment and money.

After the PETA Act was implemented, people started ignoring the Sapera community. Wherever we
went, people told us to leave the snake and find other work to earn money through hard work. Keeping an
animal in captivity for livelihood was considered wrong. After this, when there was no earning, the girls
of our community did not use to perform the professional Kalbeliya dance you see on stage today, back
then. When this activity stopped and people stopped accepting it, we had to evolve with time. As time
changes, you have to adapt, or you fall behind.

Our Kalbeliya gurus thought about how to take this to the public. The women in our homes used to sing
during weddings and festivals, we have a rich music collection, which is a part of our heritage but not
widely heard. This is also something that is vanishing. With time, as music got less attention, the girls in

our community started dancing. The Kalbeliya dancers wear black dresses, which are handmade and
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natural. The flexibility and speed in their dance, even without going to the gym, come from practicing
since childhood.

The difference between performances 10-15 years ago and now is significant, thanks to social media.
Kalbeliya has been around for the past 40-50 years, but the impact of social media has been profound. It
is crucial to use social media effectively, but the biggest hurdle is lack of education in our community.
About 95% of our people are uneducated. The international artists and dancers you see today are mostly
not even high school graduates. The girls study up to 8th or 7th standard. Not being educated means we
can't handle social media properly.

Instagram, Facebook, YouTube all need content. Today, people are earning through social media without
doing much, but we have talent and tradition that we can share with the world. Only 2-3% of our girls use
social media. Understanding how to upload photos, videos, what content to create, and how to make it
interesting is essential. When we attend shows, we need to know how to create a hype, how to make it
interesting for people so they watch the videos we upload. Knowing how to handle social media properly
is crucial.

Social media has undoubtedly been profitable, making people aware and allowing us to connect online
without traveling. The most important thing is to know what you are uploading and showing to people,

whether it reaches them correctly or not.

Q: So, isn't it true that if someone watches your video and tries to learn the dance but is not from
your community, and they don’'t learn it correctly, and they upload their version online, it differs
from your original dance form. How do you view this situation? Because it’s happening through
social media, how do you address this? Do you think it shouldn’t happen, or how do you
understand it?

Gordhan: Ma'am, the thing is, you can mention in your video that you are learning this dance from this
person and you are in the learning process. Whenever you are learning something, you can't match it
100%. There’s always some difference, some error. No matter how much you practice, the originality
doesn't come through. Today, there are so many foreigners and Indians who have learned our dance; they
are organizing programs and festivals in the name of our Kalbeliya dance abroad, but the originality of
our girls who perform the dance will never be matched. If you see a difference, clearly mention it so
people understand that you are learning and it can't be a perfect match. A small difference is not an issue,

but the dance should not be completely different.



Q: Right, so, like every coin has two sides, you also feel that social media has its advantages and
disadvantages.
Gordhan: Yes, absolutely.

Asis: That’s all I wanted to ask. Thank you so much for your time and for being part of this interview.

You explained everything very well, and congratulations on your upcoming program in the USA.
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7. INTERVIEW OF KALYAN JOSHI

By Asis Kaur

Name Kalyan Joshi

Age 55 years

Place Bhilwara, Rajasthan
Artform Phad painting

Date of Interview 6 October 2024
Mode of Interview Digital
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Kalyan Joshi is 55-year-old folk artist from Rajasthan who makes Phad paintings. He learnt the art from
his father who was also a reknown Phad painter and brought many innovations to the artorm. Kalyan’s
children too are now following in his footsteps. Kalyan uses Instagram and is now considering opening a
channel on YouTube as well. His experience with digital technologies has been largely positive and he
felt it went a long way in helping him reach a larger audience.

The interview of was conducted by Asis Kaur in Hindi. The link to audio audio of the interview has been
provided in the appendices section. The English translation of the interview below has been done by the

interviewer.

Q: (greets and talks about the purpose of the interview) Could you please tell your full name once?
Kalyan: Yes, my name is Kalyan Joshi. | am from Bhilwara, Rajasthan.

Q: Where did you get the knowledge of Phad painting, at what age, and from whom?

Kalyan: I’ve been doing this work since childhood with my father. When | was around 8 years old, | used
to sit with him and work. By working with him over the years, I’ve gained some experience, and now I
am continuing this work. I’ve also received a national award from the Government of India for Phad

painting, and I’ve worked on many new stories and subjects within this art.

Q: So did you decide from childhood that you wanted to take this up professionally?

Kalyan: Yes, yes, I had decided from childhood. Actually, I didn’t plan it; it all just happened naturally.
Interviewer: Oh, | see.

Kalyan: Yes, it just happened. I used to study and go to school while doing painting alongside. Then,
when | was preparing for my 10th-grade exams, | got the opportunity to go to Baroda with my father.
There was a month-long workshop on Phad painting at the Baroda School of Fine Arts, MS University,
and my father took me and my brother along. During that one month, I learned a lot. | missed my exams
that year, and it made me realize the respect and recognition this art brings. | saw the admiration for my
father and how well-known artists of that time — Gulam Mohammed Sheikh, K.G. Subramanyan, who

was the dean of MS University, and Jyoti Bhatt — all these great artists from Gujarat and other places
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would come to meet my father. | felt this is a great path, and I should continue it. That year, | missed my
10th exam, but I worked on painting full-time. The next year, | passed my 10th, then 11th, and went on to
study at Baroda School of Fine Arts. There, people like Jyoti Bhatt sir and other professors guided me,
saying, "You have art in your family, and the work you're doing is unique. If you pursue modern art, it
will create a mix, and no one will remain to carry forward this tradition.” They advised me to continue the
traditional art that has been passed down through generations. They told me, "If you want to innovate,
you can introduce new stories within this art form." Since then, I’ve started working on new stories and
subjects apart from the folk tales of Phad painting. I’ve also worked on current issues, religious stories,
and various social themes like water conservation, labor issues, Mahatma Gandhi NREGA, pollution, and

water harvesting.
Q: You also worked on COVID-related themes, right? | saw it on your feed.

Kalyan: Yes, | worked on COVID-related themes as well. I’ve also done work related to sports and
various other issues. Whatever themes people have brought to me, I’ve created paintings on those. This

has given me a unique identity within this art form.

Q: So, was Phad painting always about telling different stories, or have you added a contemporary
touch to it?

Kalyan: Look, in Phad painting, traditionally, folk tales were depicted — stories of Pabuji, Ramdeviji,
Devnarayaniji, the deities. Paintings and stories were created based on these deities. My father made
several developments in this art form by adding historical stories. After that, following in my father’s

footsteps and going even beyond, | have worked on new stories.

Q: Do you think the upcoming generation can bring changes to this art form?

Kalyan: Absolutely, they can. See, my daughter is working in this field now, and my son is also working
with me. | progressed by watching my father. He was an example for me. By observing him, | took this
work into my own hands and started working on it, and I found success in it. People began to know me,
and | gained a unique identity. Now, my children are seeing this work while being with me, so they will

continue it as well.

Q: So, what do you think is the current demand for Phad painting?
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Kalyan: The current demand is very good. People now prefer to decorate their homes with stories that
resonate with them. For example, | get many orders where people want Phad paintings for their
anniversaries. These paintings depict their life events — when they met, where they traveled, how their
family grew, and the struggles they faced in life. Listening to these stories and working on them has also

given me an opportunity.

Q: Your Instagram feed is quite active. When did you first start on social media? When did you

realize that social media could help make your art famous?
Kalyan: We started using social media during COVID.
Q: During COVID?

Kalyan: Yes, because during COVID, it was an important source of communication. During that time, |
began showcasing my art on social media in a better way. People were at home and had time, so | came
up with the idea of sending them drawings, which they could color in and create paintings from. | used to
upload the drawings on Instagram, share them via WhatsApp, and even on Facebook. People would either
print them or copy them to color and then send them back to me. This helped build my recognition, and

through social media, | was able to reach many people.

Q: So, are you only on Instagram, or do you also use other platforms like YouTube? Because

YouTube can generate income as well.

Kalyan: Right now, I’'m only on Instagram, but my kids are telling me that we should start uploading
videos on YouTube as well—like while working on a painting or making colors. We've already begun
sharing such videos and stories on YouTube, and slowly it will become another strong platform for us. As
for WhatsApp, I always send information to everyone. Whenever there’s a traditional festival like Teej,
Navratri, Holi, Diwali, or Dussehra, | create a painting based on that subject and send it to people. | have
a broadcast list with about 2,500 people, and I send them all updates and wishes through this platform. It

helps build recognition, and people get to see new artwork.

Q: Absolutely. Do you feel that by posting on YouTube and Instagram, the upcoming generation
learns about this art, especially since it’s a traditional Rajasthani form? Do you think people

outside of Rajasthan can also learn about it through social media?
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Kalyan: Yes, yes! It reaches people outside as well, and we even conduct online classes for them. People
get attracted to this art and want to create something similar for their homes. They see a subject in one of
our paintings that they like, and then we prepare for it. We conduct a 10-day or one-week online class,
usually for two hours, on alternate days. Students from all over the world—USA, Europe, Japan—join the
classes. These classes are held either early in the morning or late at night to accommodate different time

Zones.

Q: Got it. Do you think your audience has changed since you started using social media? How was

your audience before, and how has it evolved after coming online?

Kalyan: You're absolutely right. After joining social media, I’ve been able to connect with a much larger
audience. Before, we used to go to Delhi for exhibitions, or Mumbai, to meet people in person. But now,
through social media, we can meet with people daily, just like we are talking now. Based on their
requirements and the size of the painting, we send them photos. If they like it, they make the purchase,
and we receive an online transfer. Social media has become a very important medium for promoting our

art and expanding our work.

Q: So, do you think that if you start making even more polished reels—since everything is

happening through reels nowadays—you could become even more famous?

Kalyan: No, it definitely happens that people watch reels, but they are just looking for time pass. In my
opinion, the real essence of a painting can only be understood when you zoom in on the photo. Because
our work is intricate, and those minute details never show up as well in a reel as they do in a still photo.

That's why | think genuine buyers come only after looking at the photo.
Q: Absolutely right.

Kalyan: You can get followers from reels, but the real buyers come through photos. Yes, people can be

impressed by your work through reels, but genuine interest and decision come only after seeing photos.

Q: Have you ever collaborated with any other artist on social media? If yes, could you share your

experience?
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Kalyan: Yes, collaborations happen like when 4-5 artists showcase their work in an exhibition. The
photos or reels we make at that time become our collaboration. Each other's followers see the other's

work, so this gives exposure, and people look at the work with a fresh perspective.
Q: So, do you think overall your experience with social media has been positive?
Kalyan:: Absolutely, it's been really good.

Q: Has it ever happened that you posted a photo of a painting that you worked really hard on, and

someone posted that photo on their page without giving you credit?
Kalyan: Yes, yes, that happens quite a lot.
Q: So, do you think this is one downside of social media?

Kalyan: There is a downside, but look, we have been working for a long time. The people who have been
associated with me for a long time know that I’'m the one who originally does this work, and they’ve seen
me working for years. It takes time to build that kind of recognition, and that recognition really helps.
Now, someone might copy and paste a photo here and there, and maybe some people will get confused,

but those who truly know me won’t get confused.

Q: Absolutely right. So, what do you think about the upcoming generation? Do you think they will
be able to make this art famous and preserve it in the future?

Kalyan: Definitely, definitely. They’ve actually got a good medium in social media. They can share their
work and techniques. Now, like we’ve shared material on YouTube, my son and daughter are also
working with me. They are also making full use of it. In fact, they manage most of it now. I still work too,

but they handle a lot, and my son manages the "Chitrashala™ page most of the time.

Q: Is there any challenge you feel? You’ve mentioned the advantages, but what are the downsides

of social media?

Kalyan: The downside could be that the work we post is sometimes copied by new, upcoming artists, and
they sell it at half the price we charge. But as far as I’m concerned, social media is helping create new

artists, in a way. If someone follows and copies our work, that means they are getting employment
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through this platform. We will move forward—we are experienced artists; we know what to do next. But
someone who only copies will eventually have to figure out what comes next. We’ll study, learn, and
continue creating new subjects. The one who copies will just keep copying. So, yes, it’s a downside, but I

wouldn’t emphasize it much because, in the end, everyone gets what they deserve.

Q: Absolutely. I also wanted to ask, do you think social media has opened up new avenues for

employment in traditional art forms like Phad painting?

Kalyan: Yes, because of social media, new people are getting work. As I told you, when an artist
becomes famous, with a good reputation and excellent work, they can demand a certain price, and they’1l
get it. New artists, who create by observing and replicating others' work, may not have the same finesse,
but they still get business. People who can't afford an expensive painting can buy something at half the
price. Everyone enjoys owning art, but some invest more, and some less, so even new artists can find

work this way.

Q: Has it ever happened that since you have many followers on Instagram, people assume that

because of your high follower count, your prices will be higher?

Kalyan: No, no, we don’t charge excessively. We only charge for the effort we put in. But when we work
on a new subject, it requires study, time, creating a storyboard, writing topics, building a narrative, and
then deciding the color combinations. The price is higher for the first edition. Once we’ve made it once,
we can recreate it for half the price. The first special painting has a different value. Later, when we’re

more familiar with the process, we can recreate it quickly. So, we charge based on that.

Q: Yes, | understand how much hard work goes into it. At my school, our art teacher and some
classmates worked on Phad painting, and they even took their paintings to an exhibition in Jaipur.
They worked on it for a long time. That’s why when I saw your profile, I thought, I have to

interview him because I’ve seen this art being made before my own eyes.

Kalyan: Oh, | see. We have an exhibition in Delhi from November 8th at Janpath. You can see all the

traditional forms live there.

Q: Absolutely. Lastly, I wanted to ask—when you post content on social media, do you create

content specifically for your digital audience, or do you only post what you are already working on?
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Kalyan: No, we post what we are working on. Sometimes, if we feel like we haven’t posted in a while,
we might share a reel of us mixing colors or drawing something. But mostly, we just post what we’re

currently working on.

Q: Would you like to share any other benefits or drawbacks of social media? You’ve mentioned a

few downsides, but are there any other benefits you’d like to highlight?

Kalyan: Well, like everything in life, there are two sides to a coin. There’s morning and night, joy and

sorrow, benefits and drawbacks. But overall, | think the benefits far outweigh the downsides.

Interviewer: (Asks if he would like to ask anything else, then ends the interview.)
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8. CONCLUSION

The interviews reveal several concerns of folk artists with regard to digitial technologies. While
they seemed interested in learning the use of social media and exploting its reach and benefits they
hesitated due to lack of knowledge and expertise. They also felt uncertain with regard to digital sales and
were dissuaded by the possibility of fraud. While all of them agreed that social media platforms helped
them reach a larger audience, some of them were concerned that their ideas and designs were copied to
create imitations and this caused them losses. All of them agreed that government had been doing a lot to
support folk artists they felt that more education and consumer support would go a long way in sustaining
their dying arts. The scope and suring of this project did not allow for a more detailed explaoration of the
subject. A larger survey set would help arrive at a range of problems encountered by folk artists and point

to the exact support that could be provided for them to reap the full benefits of digital technologies.

The young scholars who collected data and interviwed the artists shared their learnings:

Faga Jaypalbhai Rambhai: Initially, when I chose this project | felt confused about the "Digital Meets
Folk™ project but over time | gained valuable insights. | learned the importance of effectively collecting
primary data through interviews. My first two attempts were challenging, as I struggled to connect with
folk artists. However, my third interview with Shilaben was a breakthrough; our conversation about how
folk artists can thrive in today's world was truly inspiring. The fourth interview was with Kiranbhai, who
is my age, and works alongside his father managing their folk art business through social media, offered
further insights. Throughout this project, | developed essential skills such as conducting digital
interviews, effective communication, transcription, and translation. Additionally, | discovered innovative

solutions for preserving folk art and supporting artists in the modern landscape through digital media.

Asis Kaur: During this project, | had the unique opportunity to explore the impact of digital technologies
on traditional folk art forms by interviewing two renowned artists—Pooja Sapera, a Kalbeliya dancer, and
Kalyan Joshi, a Phad artist. These conversations revealed how technology is both a challenge and a tool
for preservation. Both shared how social media has expanded their audience, allowing them to reach

people far beyond their traditional boundaries. Pooja emphasized the significant benefits, though she
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acknowledged that the lack of digital literacy hinders full utilization. Kalyan, on the other hand, discussed
how social media has boosted his art's visibility, enabled online transactions, and increased demand.
However, he noted the downside of young artists copying his work and selling it at lower prices. This
experience gave me a new perspective on how social media is transforming the lives of traditional artists.
| learned that digital platforms can break geographical barriers, giving artists a global stage. Additionally,
the importance of digital education stood out. Many artists, though eager to use these platforms, still lack
the skills to fully leverage them for growth and engagement. Overall, my experience highlighted how
crucial digital technologies are in not only expanding the reach of traditional art forms but also in

preserving them for future generations.

Tejaswani Loomba: Conducting interviews to assess the impact of the digital world on folk artists was
both insightful and eye-opening. Speaking with these artists, | learned how technology has brought both
opportunities and challenges. Many expressed excitement about the accessibility the internet offers,
allowing their work to reach a global audience without traditional barriers. Social media platforms have
become an essential tool for promoting their art, and some have even found new sources of income
through digital marketplaces. However, | also noticed concerns about authenticity and the preservation of
traditional practices. Some artists feared that the digital realm might dilute the essence of their art, with
trends and algorithms often dictating creative choices. The balance between maintaining their cultural
heritage and adapting to new technological demands was a recurring theme throughout the interviews.
Overall, these conversations deepened my understanding of the intersection between folk traditions and
the digital world, highlighting both the potential for growth and the importance of preserving artistic
identity.
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9. APPENDIX I
PHOTO GALLERY

Embroidery artist
Sheelaben in her stall
(Photo sourced by Faga
Jaypalbhai Rambhai)

Suk Embroidery by
Sheelaben

(Photo sourced by Faga
Jaypalbhai Rambhai)
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Sheelaben teaching

other artists

(Photo sourced by Faga
Jaypalbhai Rambhai)

Mata Ni Pachedi
made by Kiranbhai

(Photo sourced by Faga
Jaypalbhai Rambhai)

A complete Mata Ni
Pachedi piece

(Photo sourced by Faga
Jaypalbhai Rambhai)
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Folk goddess Visal
Mata featured in
Mata Ni Pachedi

work

(Photo sourced by Faga
Jaypalbhai Rambhai)

A complete Mata Ni

Pachedi piece

(Photo sourced by Faga
Jaypalbhai Rambhai)
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Madhubani paintings
at Saroj Kumar Jha’s
Stall

(Photo sourced by
Tejaswani Loomba)
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Jamdani sarees at
Khokhan Nandi’s
Stall

(Photo sourced by
Tejaswani Loomba)

Pooja Sapera
performing Kalbeliya

dance

(Photo sourced by Asis
Kaur)

Phad Artist Kalyan
Joshi

(Photo sourced by Asis
Kaur)
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Phad Artist Kalyan
Joshi

(Photo sourced by Asis
Kaur)
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APPENDIX 11

INTERVIEW AUDIO RECORD

SINo AUDIO FILES DRIVE LOCATION
1.
Shilaben interview by Jaypal https://drive.google.com/file/d/1rbQcVCC8VCZmI
WOPBNcQSQ7CxugToCgX/view?usp=drive link
2.
Ombhai Interview by Jaypal https://drive.google.com/file/d/1fb69pa7c04QxT53
n3C6FN9ZMwv0Yu6DU/view?usp=drive_link
3.
Khokan Nandi Interview by Tejaswini https://drive.google.com/file/d/1DDvNg0_wkf3jLk
YmOcf96sSJcsIKY82m/view?usp=drive_link
4.
Saroj Kumar Interview by Tejaswini https://drive.google.com/file/d/1gj561fgrPMgar2qZ
WuBI6kmIxGWCbXNu/view?usp=drive_link
5.
Pooja Sapera Interview by Asis https://drive.google.com/file/d/1mviyCdG6VjJvSC
CdDpBfelm6nBR-NK9V/view?usp=drive_link
6.

Kalyan Joshi Interview by Asis

https://drive.google.com/file/d/AmyAY6LIdAY85ju

hGarwHRKLCIQvm3FiE/view?usp=drive link



https://drive.google.com/file/d/1rbQcVCC8VCZmlwoP6NcQSQ7CxugToCgX/view?usp=drive_link
https://drive.google.com/file/d/1rbQcVCC8VCZmlwoP6NcQSQ7CxugToCgX/view?usp=drive_link
https://drive.google.com/file/d/1fb69pa7c04QxT53n3C6Fn9ZMwv0Yu6DU/view?usp=drive_link
https://drive.google.com/file/d/1fb69pa7c04QxT53n3C6Fn9ZMwv0Yu6DU/view?usp=drive_link
https://drive.google.com/file/d/1DDvNg0_wkf3jLkYm0cf96sSJcslKY82m/view?usp=drive_link
https://drive.google.com/file/d/1DDvNg0_wkf3jLkYm0cf96sSJcslKY82m/view?usp=drive_link
https://drive.google.com/file/d/1qj56lfqrPMgar2qZWuBl6kmIxGWCbXNu/view?usp=drive_link
https://drive.google.com/file/d/1qj56lfqrPMgar2qZWuBl6kmIxGWCbXNu/view?usp=drive_link
https://drive.google.com/file/d/1mv9yCdG6VjJvSCCdDpBfe1m6nBR-NK9V/view?usp=drive_link
https://drive.google.com/file/d/1mv9yCdG6VjJvSCCdDpBfe1m6nBR-NK9V/view?usp=drive_link
https://drive.google.com/file/d/1myAY6LIdAY85juhGarwHRkLCIQvm3FiE/view?usp=drive_link
https://drive.google.com/file/d/1myAY6LIdAY85juhGarwHRkLCIQvm3FiE/view?usp=drive_link
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APPENDIX 111

TRANSCRIPTS IN SOURCE LANGUAGE
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APPENDIX 1V
INSTRUCTIONS AND INDICATIVE QUESTIONS

Impact of Digital technologies on Folk life and Narratives

1.

2.
3.
4

Are digital technologies helpful?

Do they change the shape and form of folk narratives?
Folkartists and digital media presence

Employment & Preservation

Research questions

* What digital tools and resources do folk artists in India use?

* How do folk arts participants perceive their engagement with digital materials?
* What are the effects of digital tools and resources on the folk arts in India?

Interview

Instructions: Interview audio to be recorded, practice a few times on your device

Ask the artist for their photo, preferably when engaged in their art, if meeting face-to-face click a few
pictures

Take notes as well to back up the recording

After the interview, you have to transcribe and translate it

Materials to be submitted: Transcribed & Translated interviews, audio files, photos

Minimum two interviews, 15-20 minutes each

Translator /mediator

Indicative Questions:
Name
Age
Place of Birth / current location
Family Information
Occupation
Form of Folk art
How did they receive knowledge of folk art (at what age, from whom, when did they decide to do it
professionally)
8. Current demand for their folk art (has it changed, how, have they brought in some new innovation to
their practice)
9. Use of digital tools (phone /computer/ internet/ social media / whatspp in anyway, for
production/marketing/selling / payment portals etc)
10. If they use digital tools then
a. what do they use, when and how did they start using it
b. why did they start using it (easy availability or pressing demand or received help from someone)
¢. Who helped them, how did they do it
d. how has the experience with digital tools been so far
11. If they do not use digital tools then
a. why not
b. do they not feel the market pressure
c. are other artistes around them using

NouswNe



12. Pros and Cons of using digital tools
a. Does social media bring folk artists and patrons together? Share knowledge or mislead people?
(answers may not be very clear, may include both the ideas)
b. YouTube channel, do they have a channel? Does it help? Do they follow social media channel of

other artistes? What is their view of it?
13. Any other challenges that you feel they might want to talk about, listen to them, connect it to the

digital technologies and frame sub-questions on the spot
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